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The paper dwells on the improvement of the consulting services market participants’ 

activity efficiency assessment mechanism in the sphere of the state and municipal purchases with 
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Sustainability is a factor of the socio-economic system development. Financial 
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Moscow, being the financial center of Russia, is the objective component of the global 
currency and financial system and at present they discuss the problem of its entering the team of 
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the conclusion that the main criterion of the decision making is the entropy of the company’s 
external environment. In the suggested methodology the personnel is classified by the level of 
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financing system of the investment policy of the said republic. 
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ways on the improvement of banking institutions’ organizational culture. The empirical study of 
the organizational culture of typical territorially remote banking institutions of Russia revealed 
their similarity and made it possible to state the key problem in the personnel management: 
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The development and implementation of a public catering company market policy is 
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The author dwells on the necessity of the introduction of category management at a 
company as an alternative strategic direction, which is important in the modern age; analyses the 
trends in the evolution of consumer behavior directly influencing the results of a retail trade 
company work and shows the advantages of the category management introduction at a 
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