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URGENT PROBLEMS OF ECONOMY
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Reengineering of Business Processes as Methodolagieoundation of Trade Business
Restructuring. P. 5-8.

The paper substantiates the necessity of reengugeapplication of business processes as
the methodological foundation of trade businessuetiring; defines the objective prerequisites
of the restructuring; clarifies the understandinf business processes, singles out and
substantiates the advantages, subject subsystemditions and rules of business processes
reengineering and formulates the expected resitliss application while restructuring trade
business.
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Consumers’ Segmentation as the Basis of Consumer @ueration Organizations’
Marketing Strategy. P. 9-18.

The paper studies the necessity of consumers’ sd#gtien; segmentation features;
provides characteristics of separate features okehaegments; singles out the peculiar features
of rural segments, served by consumer cooperatgenaations.
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Integrated Marketing Communications Usage Efficieng Assessment in Consumer
Cooperation Organizations’ Activities. P. 19-28.

The paper substantiates the necessity of usingrattd marketing communications in the
activities of consumer cooperation organizatiohsygs the goals of the communication program
of businesses, principles of integrated marketimgmunications; provides the indicators of the
effect assessment and model of the comparativeciasfiy of integrated marketing
communications.
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Development of Marketing Communications Program of Dealers’ Car Selling
Networks as an Important Factor of Their Activity Efficiency Improvement. P. 29-38.

The paper substantiates the necessity of marketngnunications program development
in order to improve the efficiency of functioning dealers’ car selling networks; provides
comparative characteristics of the marketing compoations elements while selling cars; shows
the interconnection between marketing and commtinitaoals of dealers’ networks; defines
the sequence of managerial decision making whileeldping marketing communications



programs; suggests the algorithm of marketing comaations program development and
shows the types and levels of its efficiency asaess.
Key words: marketing communications program, manigetommunications elements.
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Budgetary Method of Personnel Management of a Manafcturing Company.

P. 39-42.

The paper regards budgeting as a mechanism to waphne efficiency of labor thanks to
the application of economic levers and stimuli; gahtiates the fact, that budgetary method of
management ensures economic control over the maédabor, production, financial assurance
and product distribution; studies the advantagdsudfyetary method of personnel management;
defines its program actions; studies controllin@ &sgical structure of managerial procedures.

Key words: personnel labor efficiency, budgetingnteolling, managerial decisions,
managerial procedures.

Rozdolskaya 1.V.Ph.D. in Economics, Professor, Head of the ChaiMairketing and
Management, Belgorod University of Cooperation, ri€zaics and Law

Ledovskaya M.E.Ph. D. in Economics, Associate Professor, ChaiMairketing and
Management, Belgorod University of Cooperation, ieraics and Law

Goncharova A.N, Ph. D. in Economics, Associate Professor, Chakacounting, Rostov
Institute of Cooperation (Affiliate), Belgorod Uensity of Cooperation, Economics and Law

Modern Problems of Reputational Consulting Developrant in Management of Socio-
Economic Systems: Prospective ldeas and Innovativieechnologies. P. 43-48.

The paper discusses the problems of reputatiomaluttiing development in the context of
innovative development of socio-economic systenystesnizes the principles of consulting
activities and main parameters of consulting presludraws attention to the main directions of
the reputational consulting.

Key words: consulting activities, reputation, reggignal management, reputational
consulting.
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Strategic Aspects of Organization’s Activity Efficency Assessment. P. 49-52.

The paper dwells on the urgent problems of orgaioizs activity strategic management
with the application of different methods and tembgies of the efficiency assessment as a goal
of management by results; suggests the classditati the types of efficiency, including types
of strategic efficiency.

Key words: strategic management, efficiency of\digti assessment system, strategic and
operational efficiency.
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Socio-Economic and Functional Peculiarities of Moda Family in Russia. P. 53-57.

The paper discloses socio-economic status of moéRrssian family; shows urgent
problems of a family as a result of social and ecoic changes in the society.

Key words: family policy, migration, social orphaudd, family status, deviation,
feminicentrism, egocentrism, nuclearization.
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Organizational Model Creation Procedure for Labor Relations Regulation. P. 58-62.

The paper suggests the sequence of stages of stgsrdaedure for organizational model
creation as the basis for labor relations regutadind characterizes its stages.
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Specificity of Professional Adjustment of Studentd/iajoring in Economic Specialties.

P. 63-66.

The paper studies the problem of professional adgist of students majoring in economic
specialties training of a professional cannot gpoad to modern requirement provided that
he/she mastered only knowledge and skills but lasksds in creative comprehension and
professional activities, hence the condition foralgative training of a professional is the
formation of the adaptive properties of the persanich are necessary in professional activities.

Key words: adjustment, student, professional adjast, professional adjustment level,
professional adjustment structure, professionaitiess, teaching methods.
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Study of Marketing Communications Problems in Desiging Sustainable Image of
Businesses. P. 67-72.

The paper pays attention to the definitiorarketing communicationsubstantiates the
importance of the efficient management of busiregsage, which is to a great extent provides
for the strengthening of their positions in the kedr shows the link between marketing
communications and formation of the businessesgana

Key words: marketing communications, image, markgthessages.
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Labor Motivation System Formation Mechanism of a Coperative Organization’s
Employees. P. 73-80.

The paper suggests the mechanism of labor motivattsmation of a cooperative
organization’s employees, based on the criterion eoSuring optimal ration between
reimbursement and the result; substantiates thwitlg for the development of the motivation
program and discloses the content of its stages.

Key words: labor motivation, labor motivation effeeness, social structure of a
cooperative organization, motivational programbBptamotivation system formation mechanism.
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Marketing Factors in Costs Management. P. 81-85.

In the modern conditions there considerably ina@sdkeoretical and practical interest to
marketing aspects in company management, includimarketing influence on costs
management, changes in its concept and content. paper studies marketing aspects of
company’s costs management concept formation.
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Marketing Decisions Making in Anti-Crisis Management of a Trading
Organization. P. 86-91.

The paper is devoted to the problem of the margetinle increase in anti-crisis
management of a trade organization. It defines ithportance of marketing in the said
management, suggests the algorithm of marketingsanea undertaking in the anti-crisis
management of the said organization; reveals tb®rs which determine the peculiarities of
marketing measures introduction in trade orgaromatCrisis financial situation in the company
requires from the managers to undertake a numbentodditional marketing measures, usage in
the management of methods and approaches, whichcarsiderably different from the
management in ordinary stable conditions.

Key words: crisis, anti-crisis management, marlgetdecisions, anti-crisis marketing
strategies, marketing tasks in anti-crisis manageneeisis condition.
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Improvement of Methodical Approaches to the Assessemt of Population’s Services
Provision at Public Catering Units. P. 92-98.

The paper dwells and provides the results of theadgation of the improvement of the
technique of the population’s services provisioaliy at public catering units.

Key words: service quality assessment, assessraennitjue, service quality indicators,
assessment criteria system, services process,|amcel study, interview, survey, expectations
and perception of consumers.
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Quantitative Assessment of Qualitative Indicators n the Analysis of Managerial
Personnel. P. 99-103.

The paper presents the technique of quantitatisesasnent of managerial personnel using
the coefficient of concordance and coefficient ompetitiveness as well as the results of its
approbation in the organizations of consumer caaijmer.
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Typical Mistakes in the Management of Small and Medim Business of Service
Sphere Organizations. P. 104-110.

The paper provides the results of the researcharfieéld of the management of small and
medium business in the service sphere organizatibhsy reflect data received Moscow
Resource Center of Small and Medium Entreprenguishithe basis of the interviews with the
heads of small and medium business in Moscow andchi® Oblast as well as the author’s



research and the experience of the work with tred$ieand specialists of the companies of
Stavropol Krai. Generalized results made it posdibisingle out a number of typical mistakes in
the management of domestic small and medium bus#sas modern conditions and the main
reasons of their emergence.

Key words: typical mistakes in the management ofalsand medium businesses,
measurement of a typical managerial decision mistakompany’s activity areas, the
management of which gives the leadership the biggedblems, the most difficult managerial
problems for the management of the company; diffiegebetween long-term and strategic
planning, modern models and methods of finance gemant ensuring decrease of the
managerial decision risk level.
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Development and Implementation of Quality ManagemenSystem at Services Sphere
Companies. P. 111-113.

The paper defines the recommendations for the dpeednt of quality management
system at services sphere companies. The exprgssdsl of the quality services management
system correspond to the principles of the totalligumanagement methodology. The strategy
of quality management system implementation shoeldarried out through the realization of
the corresponding procedures.

Key words: services sphere, quality managementesyst total quality management,
quality management system implementation strategpality management system
implementation phases.
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Corporate Governance System Improvement as a Factorof Oil Companies
Capitalization Growth and Sustainable DevelopmentP. 114-118.

The paper dwells on the ways to improve the systéncorporate governance in oil
companies, overcome the conflicts among sharelwldeconnection with the achievement of
stable development and capitalization growth ofdfiel companies.

Key words: corporate governance, risk managemeansparency, shareholders’ rights
respect, conflict solution, capitalization, susédale development, volatility.
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Methodological Approach to Substantiation of the Imlicators and Criteria of
Cooperative organizations’ Socio-Economic Developme P. 119-124.

The paper substantiates methodological approacthdoassessment of cooperative
organizations’ socio-economic development coverthg structural scheme of indicators’
formation, concretized by endo- and exo-orientexthkd as well as the necessary and sufficient
criterion of the combination of economic growth auadial development.

Key words: economic growth, socio-economic develeptn results of economic
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On the Question of Development and ImplementationfaNew Entrepreneurial Idea.
P. 125-129.

The paper suggests the algorithm of the developnagat implementation of new
entrepreneurial idea and studies its stages inl.deta

Key words: entrepreneurial idea, methods of en¢negurial ideas, entrepreneurial idea
bank, entrepreneurial ideas expertise.
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On the Problem of Socio-Labor Relations Audit Orgaieation in Consumer
Cooperation. P. 130-140.

The importance of socio-labor relations audit ited®mined by the strategic directionality
of its results application in analytical and marreepractice. The paper reflects the author’s
model of socio-labor relations audit organizatiaking into account the specificity of their
formation and realization in consumer cooperatioganizations; discloses the content of the
procedures included in the model and provides recendation on their application in
managerial practice.
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Technigue for Assessment of the Efficiency of Orgamation’s Labor Resources
Management System Functioning. P. 141-149.

The paper provides the technique for the assessaidhie efficiency of organization’s
labor resources management system functioning, dbase the economic approach to
management, assessed through group parameters nafgement structure organization and
managerial work, information and technical prouws@f management and managerial functions
fulfillment.

Key words: labor resources, labor resources managesystem, efficiency assessment.
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Structured Working Plan of Accounts Concept. P. 15a58.

The research has shown that large corporate aisosiause for accounting their own
structured plans of accounts. They allowed the aagtho create the concept of the structured
plan of accounts. The concept is based on the coyigoarchitecture, informational, accounting
and integrated one; it allows to develop large nmi@tion capacity plan of accounts, considering
individual needs.

Key words: structured plan of accounts, financ@aanting, accounts coding, integrated
accounting system.
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Peculiarities of Assessment of Food producing Compés’ Financial Situation in
Voronezh Oblast in the Period of World Economic Crsis. P. 159-162.



The paper provides the results of the analysisassdssment of the world economic crisis
influence on the financial situation in food proohgccompanies of Voronezh Oblast for 2007-
2011.
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Organizational and Methodological Aspects of Manufaturing Companies’ Power
Consumption Efficient Management System Creation. P163-168.

The paper studies the questions connected with déneelopment of manufacturing
companies’ power consumption management as agtragsource of their competitiveness and
economic security; clarifies the concept of powficiency and its factors; discloses the reasons
of its unsatisfactory condition in industry.

Key words: power consumption, power efficiency ofomomic systems, strategic
management, competitiveness, power consumption geamant, power efficiency management
mechanism.
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Development of Shopping Malls’ Commercial Concept?. 169-171.

Today in trade business it is impossible to sudalgamplement scientific conclusions,
ideas and techniques, combine them in an efficiemty until theoretical and conceptual
apparatus are mustered, which is the basis of coomheactivities. The paper attempts to
generalize the existing approaches to the developwfebusiness concept as the basis for the
efficient and sustainable development of shoppiagsn
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Epistemological Aspect of Organization’s Labor Resarces Notion in the Society’s
Economic System. P. 172-177.

In the development of theoretical notions on thie @nd place of organization’s labor
resources in the economic system of the societyptper proves lack of unity of opinions
among the researchers on the essence of laborrcescand their classification, determined by
different aspects of the said category interpretatisuggests the author’s version of labor
resources structuring and substantiates classifgaimres.

Key words: organization’s labor resources, socgettonomic system, labor resources
structuring.
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Economic and Mathematical Modeling of Rural Territories’ Economy Development.*
P.178-184.



The paper studies the peculiarities of economic mathematical models compilation of
rural territories’ economy development; providese thesults of the optimization of the
production branch structure of agrarian organizatiasing rural territories of the Republic of
Bashkortostan as a case study.

Key words: modeling, economic and mathematical rsydeptimization, agrarian
organizations, production branch structure, regitories.

* The research is done with the financial suppmitf RHRF in the frameworks of the research
RHRF projectModeling of the scenarios of the Republic of Basioktan rural territories’
socio-economic developmeptpject # 11-12-02017 9/
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Trade System Improvement in Russia Through Organizons’ Competitive Potential
Formation. P. 185-193.

In the frameworks of anti-crisis measures of econpalavelopment taken by the state a
special place is given to the formation of the ainstble developing sphere of trade, adapted to
market conditions and directed at ensuring balarmed stable growth Russian population
wellbeing. It is only possible to reach the seigéds in the sphere of trade if competitive
potential of each trading unit separately and cditipe environment in general have been
created in the said sphere. The formation of coitiyeenvironment means the creation of such
number of trade units and such conditions in dllesps of the economy, which would make it
possible to ensure the emergence of self-reproduanechanism of competition. Modern
dynamics and globalization of trade relations makategic factors of competitive success
decisive ones.

Key words: trade system, competitive environmenade organization’s competitive
potential, assurance of competitiveness, competitgs advantage factors, competition strategy,
competitiveness principles, competition, marketimgnagement of competitiveness.
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Labor Resources in Intellectual Labor Management Sstem. P. 194-197.

The paper dwells on the theoretical aspects oftridwesformation of labor resources in
manpower; studies the most important directionseofployment policy at present stage,
formulates the main motivation values of intellettiabor employees.

Key words: labor resources, manpower, intellectalbr, personnel potential, motivation
mechanism of intellectual labor.
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Social Partnership Organization Methodology. P. 19207.

The paper introduces the systemic methodologicaistcoction of social partnership
organization in the form of interaction of threemgqmonents: conceptual, normative and legal, and
technological; provides a graphical illustrationtbé process of the methodology development
and discloses its main concepts.

Key words: methodology of socio-labor relations;iabpartnership.
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Client Orientation in the System of Marketing Relatons Managerial Tools.
P. 208-212.

The evolution of marketing is accompanied by thetiomous broadening of the spheres
and fields of its application, emergence in it adwn managerial tools developed in the
frameworks of marketing concepts and approachegstmrganization. The paper provides
theoretical substantiation of client orientationaasnanagerial tool of interrelations marketing
and discloses the managerial role of criteria fognit: the key competence of the business,
target clients, balance of positions of interrelas agents.

Key words: business, client orientation, relatiorerketing, managerial tool.
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Goods Brands Advantages and Their Usage in Marketsn Goods Distribution
Channels. P. 213-216.

The paper singles out and substantiates the adyemtaf goods brands as a factor of
ensuring organization’s competitive advantagesyipges the concept of goods branding, defines
the advantages and shortcomings characteristioofigybrands; proves the necessity of their
usage improvement in marketing goods distributibannels with the view of improving the
organization of their functioning.

Key words: goods brand, goods branding, marketoaglg distribution channels.

Shumskaya L.l. Ph.D. in Economics, Associate Professor, Chair afcotnting,
Belgorod University of Cooperation, Economics amavL

Karpenko N.I. Post-Graduate Student, Belgorod University of Coafen, Economics
and Law

Some Aspects of Expenses Analysis in the Processvainagement at Dairy Industry
Enterprises. P. 217-223.

The paper singles out one stage of analysis: tladysia of the expenses estimate for
production; makes a conclusion on the existingdseat a company; draws attention to the
indicator — cost of production per one Ruble; anadythe self-cost by the most important types
of products and the reasons of their changes.

Key words: prime cost, analysis of expenses, ex®meanagement process, dairy
products, dynamics, structure, material costs, ycdn, variable costs, permanent expenses,
factorial model, calculation.

Agaeva A.N.,Ph.D. in Economics, Associate Professor, Chair oarikdting and
Management, Belgorod University of Cooperation, rieoaics and Law

Ledovskaya M.E.,Ph.D. in Economics, Associate Professor, Chair crikdting and
Management, Belgorod University of Cooperation, rieoaics and Law

Personnel Consulting Approaches to Qualifications rhprovement and Training of
Organization’s Staff. P. 224-228.

The paper concentrates on the approaches of p&isoonsulting to the improvement of
qualifications and training of organization’s parsel, in particular. The author defines the
levels of training and principles, which shouldfolbowed to implement consulting process.

Key words: personnel consulting, personnel, quaifons improvement and training,
consulting project.
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Consumer Cooperation Organizations’ Pricing Policy Marketing Analysis.
P. 229-233.

The paper dwells on the studies of cooperative rorgéions’ pricing policy through
marketing tools and due to this examines the nstmfnpricing policy and company’s strategy,
marketing and marginal analysis, describes the vedysalculation and calculates break-even
point for cooperative organizations.

Key words: price, price strategy, marketing andgimed analysis, break-even point.
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Methodical Approaches to Retailers’ Performance Eftiency Assessment.
P. 234-237.

The paper studies the importance of retailers’quarénce efficiency assessment; defines
the principles and methods of the said performaaffeciency assessment; substantiates
methodical approaches to the assessment of thesambmic category.

Key words: retail trade, trade unit, effect, eiccy, method, methodical approaches,
model.
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Cooperative Markets Competitive Positions AssessmerP. 238-243.

The paper dwells on the methodical approaches ¢oagsessment of the competitive
positions of consumer cooperation markets on tiseshaf the calculation of generalizing and
integral coefficients, companies’ rankings andrthaiing assessment.

Key words: consumer cooperation, markets, ranksiga
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Region’s Competitiveness Assessment Factors. P. 224V .

The paper examines various methods of regional etitiygness study; suggests the
approbated author's approach to the assessmeegiminis competitiveness assessment on the
basis of multi factor model.

Key words: competitiveness, relative competitivenescompetitiveness factors,
competitiveness indicators, competitiveness pagrdompetitiveness integral indicator.
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New Directions in Marketing Science Evolution. P. 28-251.

Modern marketing is one of the mdixible sciences, which evolutions simultaneously
with the development of economic relations in siciend strengthening of consumer factor
influence on the direction in the economic develeptmof organizations in the competitive
environment.

Key words: marketing, marketing science, evolutimnsumers, needs.
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Theoretical Aspects of Goods Resources ManagementTrade. P. 252-255.

The success of a trading unit in the market is gexthined by the appropriately selected
goods resources. The paper covers a range of issnegcted with planning, development and
management of goods resources in trade; clartiesoncept of the said resources.

Key words: goods resources, inventories, planniognation and management of goods
resources.

Pakhomova A.A.Ph.D. in Economics, Associate Professor, ChairiobRce and Credit,
Donskoi State Agrarian University

Modernization of Poultry Production SubComplex. P.256-262.

The paper discloses the conceptual apparatusiarfernization,provides the author’s
understanding of the interaction betweeadernizatiorandinnovationin AIC; defines the main
directions of poultry production sub-complex modeation; provides practical aspects of
public-private partnership mechanism in the mod=non of the said sub-complex.

Key words: modernization, innovations, poultry puotion sub-complex, development.

Ladygin V.V., Ph.D. in Economics, JSC Progressdorstroy, Headhef Department of
Planning and Economy

Problems of Financiers Training in Russian Higher Elucation System. P. 263-268.

The paper studies the main problems in the trairohgspecialists for financial and
economic management of companies in the systemigbfeh education: complexity of the
adjustment of foreign study books in Russian camat, isolation of theoretical materials from
practical activities of financiers in the companies

Key words: socio-economic relations, types an subjeforms of existence, structural
components, principles.

Naumik E.G., Ph.D. in Economics, Associate Professor, Kharkoviddal Institute of
Economics

Communicational Capital Categorization and Assessnmg. P. 269-273.

The paper studies the process of capital, subatasta new indicator of classification and
type of capital; suggests an approach to commuarttcapital assessment.

Key words: communication, communicational capgalial capital, capital.
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Chernyshova S.V.,Ph.D. in Economics, Associate Professor, Chair abridmics,
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Costs Planning Principles on Innovative Project Impementation. P. 274-278.

Company’s innovative policy is the main directiohnstrategic planning carried out at the
level of organization’s top management. Developnagrat introduction of innovation is the main
direction of organization’s strategy. The main thim company’s innovative policy is the
formulation of the main goal of innovation develoggm determining the terms and carrying out
of the results in the form of specific goals, reitut of terms and innovation introduction. Costs
planning on innovative project is characterizedhwsy principles, determining general rules of the
development and efficient functioning of the saildsystem in the innovative management.

Key words: costs, innovations, innovative projetanning.

Voronina A.V.,Ph.D. in Economics, Associate Professor, Chair afriomic Disciplines,
Rostov Institute of Cooperation (Affiliate), BelgdrUniversity of Cooperation, Economics and
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Kramarenko E.A., Assistant, Chair of Economic Disciplines, Rostowstitaote of
Cooperation (Affiliate), Belgorod University of Guaration, Economics and Law

Transport Infrastructure in Space-Time Coordinates.P. 279-284.

The paper studies the peculiarities of the fornmatbout-of town passenger traffic on the
common use road net; makes an attempt to asseesspending for out-of-town passenger
traffic in the general time budget of movementpace; analyzes the results of the movement in
speed range.

Key words: weighted peed, transport infrastructurat-of-town passenger traffic, time
spending.

Pedchenko N.S.Ph.D. in Economics, Associate Professor, Chair imfakRce, Poltava
University of Economics and Trade

Company’s Development Potential Usage Performance eéRearch Concept with
Strategic Management. P. 285-290.

The paper suggests the composition of the reseamitept of the company’'s
development potential usage with strategic manageme the basis of the relevance of
efficiency criteria and indicators, as well as @niity, coherence and adequacy.

Key words: development potential, concept, potestrgtegic management.

Bezugly E.A.,Ph.D. in Economics, Senior Teacher, Chair of Huriesiand Socio-
Economic Studies, Belgorod Law School, Ministrintdrior of the Russian Federation

Evolution of the Viewpoints on the Notion Organization’s Economic Security
P. 291-294.

The author provides the review of different viewpsi on the notiororganization’s
economic securitywhich made possible to state the existence of tlageroaches to the
disclosure of the essence of organization’s ecoamrcurity: as organization’s situation, as
organization’s activity protection and as quantmat and qualitative characteristics of
organization’s features. According to the authamneenic security is a summation of conditions
ensuring the protection of organization’s econopotential, its financial situation and position
in the market from external and internal threatanezted with the unfavorable influence of
external environment, which provide for reaching goals of organization’s functioning in the
conditions of competition and business risks.

Key words: economic security, process approachigarozation’s management.

Volochaeva Yu.l.Post-Graduate Student, Belgorod University of Coapen, Economics
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Working Out of Corporate Organizational and Regulaive Documentation on
Marketing and Development of Marketing Communications in Market Conditions.

P. 295-301.

The paper substantiates the importance and nece$site development of organizational
and relative documentation on marketing as thigdesermined by the fact that the main
competitive advantage of a company in market cantis its close ties with a client and
prompt reaction on the changes in consumer nestitsduction of marketing communications
provides the opportunity of applying these advaegam competition for the client in market
conditions.

Key words: consumer, competition, marketing, mankgplan.

Salpagarov R.U.Senior Lecturer, Stavropol Institute of Cooperati@dfiliate), Belgorod
University of Cooperation, Economics and Law
Labor Market as Segmentation Object: Peculiaritiesand Functions. P. 302-308.



The paper defines the peculiarities of the formmatamd functioning of Russian labor
market, reveals the main functions of labor magket approaches to its classification.

Key words: labor market, labor market functioningecpliarities, segmentation,
classification of labor markets.

Banchuk G.G., Senior Lecturer, Chair of Information Systems anechhologies,
Belgorod University of Cooperation, Economics amavL

Formation of the Environment for Creation of Data Sorage in the System of
Infrastructural Provision of Higher School Activiti es. P. 309-314.

The paper provides the substantiation of the dgwveémt of electronic data storage at a
higher school, gives the model of the infrastruatunformation provision of the said school;
recommends the model of the electronic data stasggiem and points out the advantages of its
introduction and usage in the managerial activitthe educational institution.

Key words: infrastructural provision, data storage.

Yushkova I.U. Senior Lecturer, Chair of Economics, Belgorod Ursity of
Cooperation, Economics and Law

Normative and Legal Regulation of Socio-Labor Relabns at Organization’s Level.

P. 315-318.

The paper studies the specificity of socio-labdatrens regulation in the organization in
the context of labor legislation; points out theimaormative acts and organizational and
instructive documents; reveals the shortcomings@fexisting labor legislation in the regulation
of socio-labor relations, defines the directionsh&fir elimination.

Key words: socio-economic relations, regulatiorolalegislation, normative and legal
acts, social sphere.

Oberemko V.V.,Assistant, Chair of Economics, Belgorod Universify Cooperation,
Economics and Law

Theoretical Approaches to Substantiation of Competiveness Objects. P. 319-323.

At present the terminology in the sphere of the petmiveness of objects is not
standardized. This category is considered in watd products (goods, services), organization
(firm), branch and country. The paper studies tlostnmteresting points of view on the content
of competitiveness in relation to its objects anavjmles interpretation of the said categories.

Key words: competitiveness of goods, organizatiom@mpetitiveness, country’s
competitiveness, competitive benefits, strategmpetitiveness, actual competitiveness.

Agaev Y.A. Assistant, Chair of Marketing and Management, BeldoUniversity of
Cooperation, Economics and Law

Matrix Modeling of Company’s Goods Strategy Develoment on the Basis of Internal
Secondary Information. P. 324-327.

In order to level the negative reasons of infrequgplication of BCG matrix the author
suggests the way of its construction based exalsion the internal i.e. the most reliable and
practically free of charge information of a compakipdified matrix can be used in the process
of strategic analysis and planning of product paogror goods assortment as well as in the
process of controlling.

Key words: product strategy, matrix modeling, BC@trnx, assortment, product group.

Kiyashchenko L.V., Assistant, Chair of Economics, Accounting, Finanead
Management, Aleksejevsky Affiliate, Belgorod Statieersity

Development of Small Businesses in Agricultural Semr of Belgorod Oblast.
P. 328-333.

The paper dwells on the place of small businesgynrcultural sphere of Belgorod Oblast
and provides the assessment of the prospectsagveopment.



Key words: family economy, small business, smalirepreneurship, family enterprise,
family household.

Shmidt I.A., Assistant, Novosibirsky University of Consumer @oafives

Influence of Some Building Technologies on Housingconomic Value. P. 334-339.

The paper provides the technique for determiniegeitonomic effectives of some building
technologies through comparing non-current and aipey costs. The recommendations are
intended to be used by developers, householdsheusing-users, maintenance organizations,
organs of state and local governance while solving problem of territory investment
attractiveness improvement.

Key words: building technology, economic valuegetiveness, costs, housing.

Polovinchuk D.Yu., Post-Graduate Student, Belgorod University of Coapen,
Economics and Law

On the Reasonability of Functional and Value Analyis Application in Company’s
Management with the View of its Innovative Developrent. P. 340-344.

The paper discloses the essence, content and @eggmnation of functional and value
analysis in the company’s management; substantibeeseasonability of its application while
managing the innovative development of a companyyiges methodical recommendations on
the selection of variants asky andcontroversialmanagerial decisions.

Key words: company’s management, company’s innegadievelopment, functional and
value analysis.

Shklyar I.I., Post-Graduate Student, Belgorod University of Coapen, Economics and
Law

Socio-Labor Relations: Essence and Structural Compeents. P. 345-350.

The paper discloses the essence of socio-econetatons; provides interpretations of the
said term; defines the forms of socio-economicti@ta; reveals their structural components
(subjects, levels, principles).

Key words: socio-economic relations, types of scisjeforms of existence, structural
components, principles.

Trufanova K.V.,Post-Graduate Student, Belgorod University of Coafien, Economics
and Law

Organization’s Labor Potential Management Foundatims. P. 351-354.

The paper reveals the essence of labor potentimlagement; defines its structure;
singles out personnel, professional, organizati@mal qualification components and provides
their characteristics as well as he labor poteasakssment indicators.

Key words: labor potential, personnel potentiabola potential management, labor
resources, labor force, employee potential.

Chabanov E.N.Post-Graduate Student, Belgorod University of Coafen, Economics
and Law

Managerial Accounting of the Cargo Transportation by Rail. P. 355-360.

Efficiency assessment is a tool allowing to deteemio what extent cargo transportation
by rail corresponds to the level of the achievenwdrihe strategic goal, in particular efficiency
and profitability. This technique is a tool faaliing the process of managerial decision making
by providing the administration with reliable infoation.

Key words: cargo transportation, railway transpaself-cost calculation, efficiency
assessment, profitability, managerial decisiongrzd system of indicators.
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Modern Trends of Innovative Economy in the RussiarFederation. P. 361-367.

The paper studies the main directions of the intte@apolicy in Russia; analyzes
normative and legal acts aimed at innovative deraknt of the country; makes main
conclusions on the improvement of competitivendg3ussian innovative companies.

Key words: innovative economy, national innovatsystem, Concept 2020.

Shevtsova S.N.Post-Graduate Student, Chair of Management and igaré&conomic
Activities, V.G. Shukhov Belgorod State Technosddimiversity

Specificity of Special Economic Zones Governance iRRussia at Modern Stage.

P. 368-373.

Until now general methodical approaches to the gasce of special economic zones
(SEZ) in Russia proceeded from the main princigiestate governance and management of
organizations, but they had their own peculiarities

Key words: special economic zone, governance, strinature, management, state and
private partnership.

Maltsev E.Yu., Post-Graduate Student, V.G. Shukhov Belgorod Staehnological
University

Organization’s Human Capital Assessment Methods. RB74-377.

The paper overviews the content of the human dagisessment methods and provides
conclusions on their theoretical and practical ingoace for research as well as the essence of
the said methods and characteristics of the casreBpg indicators of human capital
assessment.

Key words: human capital, assessment methods,tmeess, efficiency.

Akhmedova Z.APost-Graduate Student, Tajik State University om@eerce, Assistant,
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Theoretical Foundations for the Assessment of the &hagement Efficiency of Small
and Medium Companies in the Sphere of Services (Mketing Aspect). P. 378-382.

In the conditions of the transformation of economeéations in the Republic of
Tajikistan, unstable development of socio-econgpnaresses a serious importance acquires the
development of entrepreneurship in different sectof economy. Small and medium
entrepreneurship creates favorable conditions Her reduction of unemployment, growth of
goods and services production, and improvemeriteopeople well-being.

The existing economic situation in the country iezgl the necessity of studying the
problems of competitiveness improvement of entmegueial structures in the transitional
economy.

Competitiveness is a dynamic category stipulatedxtgrnal factors, the state of business
environment and support of the state.

Key words: efficiency, analysis, efficiency critri strategic marketing, efficiency
priorities.

Sabadakha A.l.,Post-Graduate Student, Chair of Finance, Credit &ahking, Moscow
State University of Economics, Statistics and Imiatics

Bank Image as Competitiveness Improvement Factor..’383-388.

The paper defines image as bank competitivenessouement factor and discloses
theoretical and methodological conceptions of banéige with special attention given to the
process of the said image build up.

Key words: image, bank, competitiveness, strate@nagement.
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On the Problem of Cooperative Legislation Harmonizéon. P. 389-398.

The paper substantiates the necessity of coopesatidentification, determined by their
identification with private companies. It is provdtht the development of public international
cooperative law requires the improvement of legsstaassurance of cooperatives’ activities in
the direction of harmonizing national laws on caagien.

Key words: cooperatives, private companies, publiternational cooperative law,
harmonization of laws, identification.



