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The paper dwells on the urgency of budgeting systeplementation as a tool for compre-
hensive management system of the organizationtodss the importance of marketing research
and activity of businesses as well as the methanfitsidgeting system development within the
organization’s management system.
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The authors have worked the procedure for docurtientpack formation, which represent
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The paper dwells on the methodics of interregi@aahparison of the provision level with
social infrastructure units in the regions of Rassiffers integral rating assessment; formulates
the typology of regions by the level of provisiorttwsocial infrastructure units.
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The paper substantiates the necessity of the inieovdevelopment of domestic higher
education system; points out major modern problehtggher education, the decision of which
is possible and necessary through innovations.
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The paper dwells on the questions of competitivesésdy; studies different approaches to
the competitive activities efficiency assessmernt affiers methods for their measuring in con-
sumer cooperation organizations in modern condition
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ment; works out the model of Customs as an effedtlter, barrier in the compound system, on
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The paper studies new approaches to ensure staldetment climate, openness of the
economy and food safety on the basis of creatiehdmvelopment of safe agriculture. The au-
thor substantiates the essence and importance ctéke and market regulation with the view of
reaching the development, deployment and speci@miiz®f the economy; comes out with the
arguments on the possibility of using foreign cowstexperience in the creation of safe agricul-
ture in the agroindustrial complex of the coun®n the basis of economic analysis of agricul-
tural production the author offers a possible madehe formation and development of foreign
economic activities, food safety in the interedte@nomic security of the Republic of Tajikis-
tan.
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On the Development of Theoretical Foundations of Rationships Marketing. P. 78-83.

The paper dwells on separate theoretical aspeatslatfonships marketing; substantiates
the point of view that one of the tools of its implentation in marketing practice is market seg-
mentation; defines and provides arguments on theéemotrends of relationships marketing de-
velopment.
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The paper substantiates the necessity of hieraictiecomposition of organizations’ labor
resources management functions in accordance witbhwhe functions are represented by con-
sequent interconnection of systemic (general aongigional), subjective, objective, and opera-
tional functions of management.
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The paper dwells on the multi attributive modeltraide service as a component of opera-
tional management; provides opinions of differesgearchers on the notion of commodity ser-
vice, and multi attributive model, offers the denpdd multi attributive model of trade service
for retail outlets.

Key words: operational marketing, trade servicegdgoattributes, multi attributive model
of trade service.

Voinash LG., Department Deputy Head, Central Union of Consunumiedies of Ukraine

History and Present Development of Consumer Coopetian of Ukraine.
P. 104-109.

The paper provides the results of the historicalyais of the emergence and development
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ganizations with a special attention given to teadlopment of the system of cooperative educa-
tion in Ukraine and the prospects of its improvemen
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The paper studies the capacities of integratiorsaiting through the combination of ex-
pert, process, teaching forms of consulting wite #im of using the advantages of different



forms of consulting while managerial decisions mgkizeroing their drawbacks through combi-
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The paper dwells on the development of agricultpratiucts and raw materials market in
Russia; studies present situation and problem®pifilation households on commercial products
sale; determines the necessity of integration b&tweocurement organizations and agricultural
producers; substantiates the development of intiegréies between consumer cooperation or-
ganizations and population households.
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The paper dwells on the main components of theyétairee” formation process; provides
their detailed characteristics and enumeratesitbetobns of the target system application.
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The paper analyzes category apparatus of orgammedtculture; studies its value aspect;
dwells on the basic components of organizationdlieiand shows its connection with social
responsibility.
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The paper provides the notion of paradigm and pgmaal influence; determines the struc-
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agement paradigm; offers the main characterisatufes of technocratic and innovation man-
agement; substantiates the necessity of knowledgegement, reveals the advantages arising
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The paper dwells on the international experiencatwécting investment resources in the
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connected with the model of investment resourdeadtion in home construction sphere.
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The paper defines the influence of quality experdegroducts self-cost; works out ap-
proaches to the organization of managerial recdrquality expenses; reveals periods during
which it is necessary to control products quality.
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The paper studies sensor components of sales alawesphere, their application as mar-
keting communications technique of retail tradetsjrthe author offers methodical approach to
the integration of the main components of the aphegse, based on the disclosure of the stereo-
type associations of buyers’ target segment.
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The paper dwells on the problems of software asseraf the planning process at manu-
facturing companies and provides a number of pralctecommendations on the use of software
products for the oil processing company.
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The paper dwells on the notidoodstuffs safetynarketing, studies separate provisions,
which form the concept of foodstuffs safety mankgtidefines the composition, generalizes the
parameters of interests of subjects and objectsaafstuffs safety marketing; offers the classifi-
cation of foodstuffs safety marketing functions eegsing its essence, social and economic im-
portance.
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P. 209-217.

The paper makes an attempt to generalize the experiof integration processes taking
place in the frameworks of different integratios@sations and reveal new trends and problems
in their functioning; makes the conclusion on therfation of non-traditional integration models
and schemes in the conditions of globalization,ciwhmake it possible for countries participants
to find more efficient variants on integration irgetions.
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Key words: competence, personnel competence stgdgpetence concept, competence
management.



Bezugly E.A., Ph.D. in Economics, Associate Professor, Chair @bdstuffs Technologies
and Service Sphere, Belgorod State University

Capital Investments Structure Influence Mechanism a Social Processes at Macro
and Micro Level. P. 227-230.

The paper discloses the essence and mechanisnpitil gavestments structure improve-
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The paper is devoted to the problems of formatimhraalization of one of the components
of youth labor potential — social and personal ptiéd Youth is one of the most important stra-
tegic resources of the society, although in thedit@ns of social uncertainty, lack of prospects
and contradictions in the employment structurg@gears unprotected and less competitive social
group. Overcoming of the existing problems is ohthe conditions for the formation and reali-
zation of young people’s social and personal paent
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The paper studies the market of audit servicesussR, problems of its emergence and the
difficulties faced by contemporary auditors; prasdhe analysis of the causes for Russian com-
panies to transfer to international standardsrarfcial accountancy.
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The paper substantiates the necessity of conduthiegliagnostics of the condition of
competitive environment on the market of educatiseavices of higher educational institutions,
creation of innovation structure, organizing cargybut of marketing studies of educational ser-
vices market with the view of substantiating theoramendations on the improvement of com-
petitiveness of a certain educational institution.
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Introduction of managerial recording at a compayam urgent aspect in modern condi-
tions of market economy. Unfortunately there egisbt of reasons hampering the development
of managerial recording. The paper also substastitie necessity of broadening managerial
recording systems and their comprehensive appicati
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The paper clarifies certain theoretical provisiofgoods distribution channels formation;
specifies and discloses functions of their partioig; defines the conditions for distribution
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The paper dwells on the formation of recording @el based on the integration of finan-
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Key words: financial recording, managerial recoggitaxation recording, integration of
recording.

Poseva N.V., Assistant, Chair of Economics, Belgorod UniversityConsumer Coopera-
tives

Development of New State Social Policy in the Conteof New Social Doctrine of Rus-
sia. P. 263-267.

The paper discloses certain provisions of new samatrine of Russia: prerequisites for
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functions and substantiates principles of the stat@al policy corresponding to the doctrinal
provisions of its strategic development.
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P. 268-270.

In the conditions of modern competitive market ohsumer goods communication com-
plex is one of the factors providing for the conmpetness of commerce structures; the paper
substantiates the necessity of the integrationoofimaunication complex elements as the most
efficient approach to trading companies communicetimplementation.
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The formation of new social and economic environtreamsiderably changes position of
tourist organizations in the economy of the coumimy in the life of the society; introduces sig-
nificant corrections in the system of managemeats fiorward a number of complex tasks on
introducing client orientation. The experience shdhat client oriented management is one of
the fundamental conditions for dynamic developnuoérat tourist organization.
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The paper is devoted to the urgent problems of mmo@¢C development in Russia; it
substantiates the necessity of agroindustrial sefteconomy innovation development support
with the special attention given to the assessmkimformation and infrastructural components
of Russian and Chuvash Republic AIC innovation égyaent support.
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Non-material incentives as a method of influenaimganization’s personnel are of great
importance due to their minimal cost; but the depeient and introduction of the said incen-
tives is a considerably difficult process direcé¢deaching the balance between the interests and
possibilities of the organization and the needgsoémployees. The paper discloses the specific
peculiarities of the process from the point of viefxaccounting and taxation.
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ny. P. 286-288.

The paper is dedicated to the peculiarities ofrdedj financial results of a construction
company activities proceeding with the applied radthof costs recording and specific condi-
tions of production activities of construction seatompanies.
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Economic Interests as Driving Force of Family Econmy Development.

P. 289-292.

The paper discloses the essence of the subjedibjyective and subjective-objective ap-
proaches to the study of interests; defines the obleconomic interests in the development of
family economy and substantiates the necessitygweéldping family budgets in order to prevent
the conflicts of the family members and simulat dievelopment of family economy.
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Integrated Marketing Communications Application as Services Promotion Basis.
P. 293-297.

The paper is dedicated to the problems of studifiegoeculiarities of integrated marketing
communications application as the basis for sesvim@motion; provides the definition of the
notionintegrated marketing communicatiorfi$ie author analyzes key peculiarities of integrated
marketing communications application with servicessumers offered by travel agencies.
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P. 298-301.

The paper studies the development of cement sectrdry building mixes sector and
stages of their economic development policy.
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Multimedia and Internet Technologies in Marketing Communications System.
P. 302-307.

The paper studies the notion of marketing commuioica with special attention paid to
the main notions of Internet technologies and rmdtlia; substantiates the advantages of Inter-
net technologies in marketing, marketing commuiocat means and the use of multimedia in
marketing communications means.

Key words: communications, marketing communicatidngernet technologies, multime-
dia, media.

Gordgeva A.A., Post-Graduate Student, Belgorod University of ComsuCooperatives

Methodics of Detecting Significant Distortions in Bokkeeping (Financial) Reporting.
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The paper is dedicated to the problems of detedligigificant distortions in bookkeeping
reporting with the author studying analytical prdgees when detecting distortions and mistakes
in bookkeeping reporting.
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The paper dwells on the problems and prospectheoflevelopment of innovation entre-
preneurship in Magadan Region; analyzes innovagtations as a new management object.
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IMF and WTO Activities in the Modern Conditions of Global Economic Crisis.
P. 318-326.

The paper dwells on the activities of the Worldde#&rganization and IMF to smooth the
consequences of the global economic crisis folonatieconomies in the conditions of interna-
tional monetary and financial crisis; influencetlo¢ said institutions on the word economy, their
place and role in the existing system of globahecoic regulations.
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P. 327-333.

The paper studies different communication stragegiecompanies producing industrial
optics. The geography under study includes Rugdsjgan, China, the USA, Germany and lItaly.
The author provides recommendations on the devedopwf communication strategies to Rus-
sian companies on the basis of foreign experience.
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The paper studies innovation development of indalgtotential of Russia and Rostov Re-
gion; comes forward with recommendations on theggtion of the regional innovation infra-
structure; reflects main forms of the support afavation entrepreneurship in the system of re-
gional industrial policy; makes the conclusion tiatovation policy at present stage of post-
crisis development plays a significant role in dexelopment of the region.
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The paper dwells on the approach to the improvemieiited assets planning organization
in companies, which includes coordinated sequeh@etons directed at adding internal order
and integrity to the process of fixed assets plagni
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The paper makes an attempt of historical and lagalysis of the emergence and develop-
ment of governorate institution in Russian Empirehe 18 century; shows the trends of the
spread of the said institution, its goals and dbjes, its role in the state governance mechanism.
The author comes to the conclusion on the podgsilmfiusing historical and legal experience in
modern conditions.
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The paper dwells on the questions of internatidinaincial and currency relations; makes
an attempt to reveal and define contradictionsseduwy the functioning of the US dollar as
world monies as well to analyze the trends in tHeirelopment and the ways of their solution.
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The paper analyzes the problems of developmenapplication of a systemic approach to
organization at a company of the investment proeets the use of the whole integrity of re-
sources as well as modern concepts of investmeceps organization; substantiates that effi-
cient investment processes in the correspondingystdms of an organization lead to the growth
of its potential and sustainable development.
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The paper determines the directions of using letemarketing tools in the activities of
businesses; reveals the advantages and probleossngf Internet advertising; defines the func-
tions of corporate website while carrying out tlaenpaign on goods and services promotion in
the Internet.
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