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The paper dwells on the activities of the World Trade Organization and IMF to smooth the 

consequences of the global economic crisis for national economies in the conditions of interna-
tional monetary and financial crisis; influence of the said institutions on the word economy, their 
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The paper studies different communication strategies of companies producing industrial 
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The author provides recommendations on the development of communication strategies to Rus-
sian companies on the basis of foreign experience. 
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structure; reflects main forms of the support of innovation entrepreneurship in the system of re-
gional industrial policy; makes the conclusion that innovation policy at present stage of post-
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The paper analyzes the problems of development and application of a systemic approach to 
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sources as well as modern concepts of investment process organization; substantiates that effi-
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