SUMMARY
URGENT PROBLEMS OF ECONOMY

Tarasova E.E., Ph.D. in Economics, Professor, Vice-Rector for Rese Belgorod Uni-
versity of Consumer Cooperatives

Timoshenko Yu.B., Post-Graduate Student, Belgorod University of ComsuCoopera-
tives

Application of Internet Questioning Method for Conducting Marketing Study at Pub-
lic Catering Units. P. 3-8.

The paper provides the results of Internet quesstgpon restaurants visitors’ preferences;
discloses the factors influencing the choice oéstaurant by clients; reveals the role of the In-
ternet in the collection of information while camg out marketing studies.
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Ukolova L.V., Ph.D. in Economics, Associate Professor, Chair lsédry and History of
Cooperative Movement, Belgorod University of Corsu@ooperatives

Organizational and Public Activities of Consumer Caoperation. P. 9-14.

The paper dwells on the content and directionsrgémizational and public activities in
consumer cooperation; interactions of the orgarnsetifgovernance of shareholders and profes-
sional governance of managers, development of ticealsbasis and active participation of
shareholders in the work of consumer societies.

Key words: organizational and public activitiesgams of self-governance, shareholders
leaders, cooperative sector, relations culture.

Rozdolskaya 1.V., Ph.D. in Economics, Professor, Head of the ChaitMairketing and
Management, Belgorod University of Consumer Codpera

Likhonin K.V., Post-Graduate Student, Belgorod University of ComsuCooperatives

Knowledge Management as a New Scientific Directiorinter Subject and Integral Charac-
ter. P. 15-22.

The paper defines the main features of the econainkypowledge; systemizes the view-
points of different researches on knowledge; presidlassification of knowledge, substantiates
the necessity of the knowledge management, offiersntechanism of knowledge reproduction as
a resource in the frameworks of a company; defthesposition of knowledge management in
the system of a company management.

Key words: knowledge, knowledge management, econainkynowledge, explicit and im-
plicit knowledge.

Sukhova L.F., Ph.D. in Economics, Professor, Chair of Finance &redit, Stavropolsky
Cooperative Institute (Affiliation), Belgorod Unigity of Consumer Cooperatives

Phi-Theory of a Company Financial Resources Distribtion. P. 23-30.

The given paper discloses new notion and contephi-theory of a company finances;
provides one of the possible variants of the dguakent of economic norms (phi-norms) for the
distribution of a company financial resources om lblasis of the application of Fibonacci’'s num-
ber sequence regularity with the confirmation @itlefficiency use in financial activities.

Key words: phi-theory, company finances phi-the@tyi;norms of a company financial re-
sources distribution.
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Nagapetyants N.A., Ph.D. in Economics, Professor, Chair of MarketiAdi-Russia Cor-
respondence Institute for Finance and Economy

Kurtova N.D., Senior Lecturer, Chair of Marketing and Managemafsdl|gograd Affilia-
tion, All-Russia Correspondence Institute for Finance &sdnomy

Not-For-Profit Organizations’ Interrelations Market ing. P. 31-35.

The paper dwells on the marketing of interrelatiohsot-for-profit organizations; analyz-
es the influence of different factors on the atigi of not-for-profit organizations; provides a
broad spectrum of interrelations and their inflleion the activities of not-for-profit organiza-
tions.

Key words: not-for-profit organizations, marketiafjinterrelations, economy of interrela-
tions, interrelations strategy, interrelations esw state and non-state not-for-profit organiza-
tions.

Bozhkov Y.N., Senior Lecturer, Chair of Management and Foreigroramic Activities,
Belgorod State Technological University named aft«s. Shukhov

Doroshenko Y.A., Ph.D. in Economics, Professor, Head of the ChailStfategic Man-
agement, Belgorod State Technological Universityea after V.G. Shukhov

Peculiarities of Human Capital Management Level Assssment at a Manufacturing
Company. P. 36-41.

The paper dwells on the problems of a modern compaman capital management level
assessment; on the basis of the analysis of diffeapproaches it defines that human capital
management assessment should be formed in thregtidits: according to the current human
capital management efficiency; according to accraiedrospective human capital management
efficiency and according to organizational and tecdl level of human capital management.

Key words: human capital, human capital managentampan capital management as-
sessment, human capital management assessmeianeffic

Gurov V.l., Ph.D.in Economics, Professor, Head of the DepartofeBconomics, Kursk
State Technical University

Ivanov E.O., Post-Graduate Student, Kursk State Technical Usityer

Criteria for Ascribing Business Subjects to Small Btrepreneurship. P. 42-49.

The functioning of small agricultural companies mainbe successful enough without the
significant correction of the state policy in tharpof ascribing the given group of commodity
producers to the subjects of small entrepreneurship

Key words: small entrepreneurship, standard sidisndices, small entrepreneurship size
parameters, criteria for ascribing.

Khatsukov A.B., Scientific Degree Applicant, Kabardino-BalkarskaState Agricultural
Academy named after V.M., Kokov

Bautin V.M., Ph.D. in Economics, Professor, Chair of Managemrgduction Organiza-
tion and Branch Economy, Voronezh State Technabgicademy

Dzakhmisheva Z.A., Ph.D. in Economics, Senior Lecturer, Chair of Bmancs and Pro-
duction Organization, Nalchik Affiliation, Belgordtate University of Consumer Cooperatives

Canning Industry Companies’ Innovation Activities Analysis. P. 50-57.

The paper offers the method for the analysis ohicanfactory innovation activities, inte-
grating organizational, managerial, technologieahnomic, social and psychological approach-
es to analysis. The offered method is based oidtes of parametrical analysis (carried out on
the parameters fixed in the documentation) andgativaluation (based on the collection of in-
formation through interviewing managers, producfwacess participants, specialists and heads
of departments). The said method makes it possitdeshort period of time to analyze the situa-
tion in the companies innovation activities, todlgncorrect and work out the measures on en-
suring the competitiveness and efficiency of praidunc

Key words: innovation activities, parametrical a/s&, rating evaluation.
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Zhuravieva L.A., Ph.D. in Economics, Associate Professor, ProfesSbigir of Manage-
ment, Sibirsky University of Consumer Cooperatives

Gorelukhina N.V., Scientific Degree Applicant, Sibirsky UniversityGdnsumer Coopera-
tives

Market Oriented Management as a Long-Term Developm& Basis of Consumer Coop-
eration. P. 58-61.

Global changes taking place in the markets ofealél presuppose the adequate spectrum
of changes for the agents in the said markets. @oes cooperation despite the declared social
character of its development is the integral pathe market environment and is forced to fol-
low the changing rules of play. While the markeswsaturating and the competition was becom-
ing more and more intensive there took place th@luéen of business philosophy, which
crossed the threshold of marketing orientation ephand reached the concept of market orien-
tation. The most important means for the realizatiba new concept is management oriented at
markets, study of its fundamental bases and pedatise for consumer cooperation organiza-
tions, which is the core of the given paper.

Key words: market, philosophy of business, conceptaarketing and market orientation,
groups of influence, management oriented at madtggnization’s culture, capabilities, market
configuration of organizational structure.

Chernysheva Z.D., Ph.D. in Economics, Associate Professor, Head ef@hair of Ac-
counting, Analysis and Audit, Belgorod UniversityConsumer Cooperatives

Mikhailova O.V., Ph. D.in Economics, Senior Lecturer, Chair of Woddd national
EconomyKursk State Technical University

Ivanov E.O., Post-Graduate Student, Kursk State Technical Usityer

Development of Economic Ties Among Small Entreprengship Subjects in the Sys-
tem of Relations of Agricultural Production. P. 6269.

Small entrepreneurship in agriculture cannot enstfieient production independently and
big agricultural business, depriving peasants eirtland and turning them into hired labor can-
not ensure the said efficiency either. Only wittemaction of small and big entrepreneurship on-
ly by using the advantages of either of them ipdssible to achieve high efficiency of the
agroindustrial complex functioning.

Key words: agricultural business, agroindustriahptex, agroindustrial production, foods-
tuffs market, agroindustrial business, non-statomes of cooperation.

Glaz Yu.A., Ph.D. in Economics, Associate Professor, Head ®iGhair of Marketing and
Management, Stavropol Cooperative Institute (Aftfidin), Belgorod University of Consumer
Cooperatives

Population Employment in Consumer Cooperation and Boblems of its Regulation.

P. 70-74.

The paper dwells on the problems of population eympkent and directions of its solution
in consumer cooperation of the Stavropol Regioayides the author's view on the ways of en-
suring the employment of rural population in thgasrizations of consumer cooperation.

Key words: rural population employment, labor markenployment assurance in consum-
er cooperation, new job places creation, tempaaadyseasonal job.

Kondratieva L.V., Ph.D. in Economics, Associate Professor, DirecRostov Affiliation,
Belgorod University of Consumer Cooperatives

Kramarenko E.A., Assistant, Chair of Economic Subjects, Rostovi#fbh, Belgorod
University of Consumer Cooperatives

Development and Introduction of a New Product on Cosumer Market. P. 75-81.
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The paper dwells on the questions and providesnsebidor the solution of definite prob-
lems at different stages of a new product introdmcon the consumer market; substantiates the
necessity of permanent monitoring of consumer peefges while introducing a new product on
a consumer market.

Key words: new product, main stages of GAP analys@in approaches to the develop-
ment of new products, goods market adequacy assassm

Fedotova S.V., Ph.D. in Economics, Professor, Chair of AccountiBglgorod University
of Consumer Cooperatives

Peculiarities of Production Technology and Cost Aamunting in Bread Baking.

P. 82-85.

The paper provides statistical overview of the ggiin bread products market, dwells on
the peculiarities of the bread products productemhnology and the application in the produc-
tion cycle of semi-finished and nonsemi-finishedmoel of cost accounting.

Key words: calculation, price formation, self-cosgmi-finished product, unfinished pro-
duction.

Skripchenko P.V., Associate Professor, Head of Academic and Methbdegpartment,
Belgorod University of Consumer Cooperatives

On the Opportunities for the Development of Professnal Education of the Organiza-
tion’s Employees. P. 86-91.

The paper substantiates the necessity of impropmfessional education of the compa-
ny’s employees determined by the task of improvirgquality of labor resources for innovation
economy. The paper defines the task of professietatation corresponding to ILO recommen-
dations in the sphere of labor questions regulagsomgles out the main directions of professional
training and improvement of personnel qualificatioformulates the criteria for selecting the
form of professional training; concretizes the mag types and kinds of employees professional
training.

Key words: professional education, professionahtng, qualifications improvement, edu-
cational programs.

Abakumov R.G., Ph.D. in Economics, Associate Professor, Chair ioiaRce and Credit,
Belgorod University of Consumer Cooperatives

Conditions for Innovative Development of Main Asset Reproduction in Russia.

P. 92-97.

The paper dwells on the conditions for the innoaatievelopment of the main assets re-
production in Russia; singles out the directionshaf main assets reproduction as the basis for
the innovative development of economy; describesptculiarities and problems of the innova-
tive development and reproduction of the main assethe economy of Russia; offers the priori-
ty measures of the state influence for the creatioime conditions for the innovative reproduc-
tion of the main assets in the economy of Russia.

Key words: reproduction management, main asseteyative development.

Vasiliev A.G., Ph.D. in Economics, Managing Director, Hotel “AMAK®ngress Hotel”

Systemic Approach to Introduction of Standards in Hotel. P. 98-105.

The paper dwells on the development and introdnaticthe service standards of the hotel
personnel, technology of services, the role of ddaths in maintaining company’s brand. The
author offers the system of standards for serviocasiness communication, quality, appearance
etc.

Key words: service quality constancy, level, introtion and maintenance of norms and
rules, technology of service, guest-oriented, cdempe, communication etiquette, service stan-
dards system, professional orientation, contraiesys
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Nemykin D.N., Ph.D. in Economics, Associate Professor, Chair @irkdting and Man-
agement, Belgorod University of Consumer Coopegativ

Marketing Potential Modeling in the System of the @mpany Economic Management.
P.106-111.

The paper dwells on the main components of a copnpearketing potential, provides their
detailed characteristics and describes the prafass modeling.

Key words: marketing potential, market potentiglp@aches to the defining of the market-
ing potential, diagnostical analysis of marketirggmtial, cluster analysis.

Zozulya O.A., Ph.D. in History, Professor, Chair of the Historilaaw and State, Moscow
State Open University

Genesis of Cooperation and Evolution of its Theoretal Apprehension. P. 112-117.

The paper is dedicated to the study of cooperajemesis as a social and economic phe-
nomenon, form of the association of small ownersoltective companies; provides separate ap-
proaches to the explanation of the essence andenaticooperation; determines and discloses
main directions of cooperative construction chamastic of different economic systems.

Key words: cooperation,. Cooperative movement atoollective forms of business or-
ganization.

Demjanchenko N.V., Ph.D. in Economics, Associate Professor, Chair ah&ement and
World Economy, Russian State University of Trad&Boonomy, Krasnodar Affiliation

Personnel Competence Management in the System of &ming Modern Organiza-
tion’s Competitiveness. P. 118-124.

The paper dwells on the notion of personnel conmoeten the aspect of a modern organi-
zation’s competitiveness assurance; proves thesaigeof competence management with the
view of solving strategic goals of organizationsvdlopment; shows the mechanism of compe-
tence management at individual, corporate and nievets.

Key words: competence, competence management, tenggecomponents, competence
map, competence profile.

Zalayeva S.Sh., Ph.D. in Economics, Associate Professor, Chair it Activities Safety,
Belgorod State Technological University named aft«s. Shukhov

On the Dynamic Status of the Organization’s Governg Personnel and Life Activities
Safety. P. 125-129.

The paper provides and substantiates the authppsbach to the understanding of the ur-
gency in changing the status of the organizatigogerned personnel in the conditions of the
market transformation of economy.

Key words: labor, labor energy, organization pengbnlife activities safety, employee,
employee-owner, synergy, adaptive behavior, emgisyereative behavior.

Tinitskaya O.V., Ph.D. in Economics, Associate Professor, Chair $tG@ms Studies, Bel-
gorod University of Consumer Cooperatives

Kazmina E.N., Senior Lecturer, Chair of Customs Studies, Belgddmiversity of Con-
sumer Cooperatives

Historical Aspects of Customs Organs Service Actities Development. P. 130-133.

The paper discloses the essence and content @utems organs service activities, de-
fines the subjects and dwells on the evolutionhef tustoms organs service activities from the
moment of the emergence of customs in ancient Ruidigpresent day.

Key words: customs service, service activitiesf@mus services operators, customs servic-
es consumers.
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Brezhneva V.M., Ph.D. in Economics, Associate Professor, Chair ob@& Study and
Technological Subjects, Kursk Affiliation, Belgortddiversity of Consumer Cooperatives

Mathematical Model for Determining Organization’s Visibility as the Result of Effi-
cient Marketing Communications. P. 134-138.

The paper reveals the essence of the mathematade|nfor determining the visibility of
the organization as a result of advertising imact opportunities for its application to study the
image of consumer cooperation.

Key words: media planning, mathematical model,byiisy, relation to brand, consumers’
loyalty, advertising productivity, forgetting rafienction.

Yanovsky V.V., Ph.D. in Economics, Associate Professor, Chair miakce and Credit,
Belgorod University of Consumer Cooperatives

Sidorov A.S., Scientific Degree Applicant, Belgorod UniversityGdnsumer Cooperatives,
Economist, TC JSC “Echotrans”

Conditions and Dynamics of Development of Housingral Communal Complex in the
Belgorod Region. P. 139-142.

The paper dwells on the main parameters and dexlwends in the development of hous-
ing and communal complex of the Belgorod Regionmiurecent years.

Key words: housing and communal complex, avail&blesing, available housing structure
by the years of construction, available housingettgument level, general overhaul, priority
goals of housing and communal complex development.

Kashirtseva A.Y., Assistant, Chair of Finance and Credit, Kursk Inge of State and Mu-
nicipal Service

Dudko V.A., Ph.D. in Economics, Associate Professor, Chair Booiecs and Manage-
ment, Kursk State Technical University

Anticipative Management of Economic Systems on thBasis of Imitational Modeling.

P. 143-150.

The paper dwells on the problems of modern compan@nagement and substantiates the
necessity of anticipative management; states tbhessdy and possibility of the development and
application in the system of anticipative managenoéithe dynamic systems for managerial de-
cision making; provides the imitational model amdtbe basis of experiments with it singles out
the ways to improve the efficiency of the managenoérone of the company’s functional eco-
nomic systems.

Key words: anticipation, managerial decision, decignaking support system, modeling,
experiment.

Zakharchenko N.P., Ph.D. in Economics, Associate Professor, Chair oim@erce Activi-
ties and Advertising, Belgorod University of Consui@ooperatives

Kolesnikova E.V., Senior Lecturer, Chair of Commerce Activities aulertising, Belgo-
rod University of Consumer Cooperatives

Forms and Methods of Advertising Economic Efficieng Determination.

P. 151-155.

For any subject of advertising market while exengjsadvertising activities the result is of
paramount importance i.e. the efficiency of its extiging efforts. The efficiency of advertising
activities relates to all without exception subgeat advertising market. Each participant seeks to
obtain the largest return on investments put irattheertising which means the largest effect.

Key words: efficiency, economic efficiency, advsinig activities, advertising profit, activ-
ity turnover growth ratio, criterion evaluationP@ advertising contacts price.

Korotkikh 1.Yu., Senior Lecturer, Chair of Commerce Activities arttvéstising, Belgorod
University of Consumer Cooperatives
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Theoretical and Structural Analysis of Modern Approaches to the Substantiation of the
Advertising Activities Essence of Russian Market Syjects. P. 156-164.

The paper dwells on the theoretical approachesaounderstanding of the essence and
content of advertising activities, provides therelateristics of advertising activities structure at
macro and micro levels; substantiates the noticedegrtising strategy and provides the classifi-
cation of the advertising activities types.

Key words: activity, advertising activities, advsitg activities goal, subject and labor
means in advertising practice, advertising strateglvertising project, advertising campaign,
advertising activities classification.

Shchepochkina N.A., Senior Lecturer, Chair of Accounting, Belgorod Umsity of Con-
sumer Cooperatives

Integrated System of Bookkeeping, Financial and Maagerial Accounting of Income.

P. 165-170.

The given paper dwells on the systemic approatchedormation and disclosure of infor-
mation on income in bookkeeping and accountingredt baking companies of consumer coop-
eration in the Belgorod Region.

Key words: profit, bread baking companies of consunooperation, production self-cost,
direct-costing system, income and losses report.

Zholobov N.M., Senior Lecturer, Chair of Customs Studies, Belgddmiversity of Con-
sumer Cooperatives

Theoretical Approaches to the Content of the NotiorfLabor Protection” and its Social
and Economic Importance. P. 171-177.

The paper reveals the notion of labor protectibe, duthor offers an approach to the con-
tent of labor protection necessary for the effitigetivities of businesses, discloses its socidl an
economic importance.

Key words: labor [protection, health protectiorhda safety, labor conditions, social and
economic importance.

Shiryaeva T.Yu., Senior Lecturer, Chair of Management, Post-Gradustigdent, Sibirsky
University of Consumer Cooperatives

Relationships management Peculiarities in Cooperate Sector of Economy.

P. 178-183.

The paper is dedicated to the study of relatiorsshgpital formation concerning consumer
cooperation system in inside cooperative and oats@bperative groups of relationships man-
agement sectors.

Key words: relationships management, relationsbgpstal, relationships management sec-
tor.

Gatilova I.N., Senior LecturerChair of Information Systems and Technologiesg@&eld
University of Consumer Cooperatives

Internet Business as Means of Improving Economic 8ictures Efficiency. P. 184-186.

Internet business makes it possible for the congsatt more efficiently and flexibly or-
ganize their internal working processes to imprthesr ties with suppliers, and to actively react
on their clients’ requirements and expectationse $aid business provides the opportunity for
the companies to select better suppliers regaradiesseir geographic location and ensure sales
in the world markets. In the author’s opinion foetsuccessful functioning of Internet business
in Russia it is necessary to solve a number ofntbst important tasks, including working out
legal, technological, economic and social basigtpkito account Russian and international leg-
islation.
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Key words: information technologies, Internet, &legic business, electronic commerce,
electronic trade.

Poseva N.V., Assistant, Chair of Economics, Belgorod UniversityConsumer Coopera-
tives

On the Influence of Social Determination of Consumiion on the Differentiation of
the Population Way of Life. P. 187-190.

Modern man cannot exist with multisided, multi elerhin its content consumption sys-
tem. Its main peculiarity is the fact that it ablgdor many people is beyond the limits of buying
the most necessary for life foodstuffs and manufact goods. Rapid development of science
and technology and relative improvement of livikgnslards lead to the necessity of referring to
the problem of the social determination of consuampinfluencing the way of life of the popula-
tion.

Key words: population quality of life, social detgnation of consumption, quasi-need, so-
cial environment, way of life, individualization obnsumption, social vertical stratification.

Klimenko L.E., Assistant, Chair of Marketing and Management, BeldoUniversity of
Consumer Cooperatives

On the Question of Innovation Activity Management n the System of Organization’s
Business Activity Elements. P. 191-194.

The paper dwells on the problem of studying inniavaactivity as the element of organi-
zation’s business activity and systemizing thedecbf innovation process influencing its im-
provement; studies objective and subjective, irstieamd external factors of innovation activities
in their interconnection, discloses the connechietween competition and innovation relations.

Key words: business activity, innovation activityanagement, innovation activity factors.

Chalayal.Yu., Post-Graduate Student, Belgorod University of ComsuCooperatives

Marketing Complex as a Methodological Tool Kit of aCompany Activities in Innova-
tion Market. P. 195-199.

The paper dwells on the marketing complex as ttegiity of manageable parameters of
marketing activities with the help of which the mgement of the company seeks to satisfy
market segments demands to the full. The papessasethe fact that the development and deci-
sion making in market conditions are based on takito account the differences and integrity
of marketing notions as philosophy, way of orgamgzcompany’s activities and as a tool in-
fluencing the process of market exchange betwespribducers and consumers of goods.

Key words: marketing of innovations, marketing céexp marketing mix, marketing poli-
cy tools.

Pankratov |.N., Post-Graduate Student, Belgorod University of ComsuCooperatives

Etymology of the Term “Company’s Analytical Activities” and its Morphological and
Essence Components. P. 200-206.

The paper substantiates the etymology of the texompany’s analytical activities”, sin-
gles out and discloses its morphological (tool arfalytical work, research methods, manage-
ment function, research methodics) and essencéy(@ahwork, business analysis, assessment,
diagnostics, monitoring, prognostics) componerggerthined by the sequence of their implementa-
tion in the systemic analytical activities of a qzany.

Key words: term etymology, analysis, analytical kyaszompany’s analytical activity, assess-
ment, diagnostics, monitoring, prognostics.

Shvaryova E.V., Post-Graduate Student, Belgorod University of CaresuCooperatives
Service Sphere Development Trends and Factors asseent. P. 207-210.
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The paper dwells on the peculiarities and trendbhéndevelopment of service sphere at the
present stage; reflects the main factors influentie efficiency of service sphere companies activi
ties efficiency.

Key words: service sphere, factor, need, servieadt

Lutsenko Y.N., Post-Graduate Student, Belgorod University of CammuCooperatives

Efficient Branding as the Basis for Tourist ProductPromotion. P. 211-216.

The paper dwells on the substantiation of brandipglication in the promotion of tourist
product; analyzes the definitions of the notionsaftl”, “branding”, provides the author’s definition
of the notion “brand”; provides rating assessméirands comprehension on the basis of the results
of the marketing rating study of the most knowrefimg agencies in Russia.

Key words: trade mark, brand, branding, brand gediseessment.

Kidanova N.L., Post-Graduate Student, Belgorod University of CamesuCooperatives

Operational Accounting Organization Peculiarities n Consumer Cooperation System.
P.217-220.

The paper provides characteristics of the consao@peration multifunction system, substan-
tiates that in the system of consumer cooperatgh branch has its own specificity influencing the
structure and composition of the integrity of mekh@and means, which in their unity compose the
basis of operational accounting system in the azg&an.

Key words: operational accounting, organizatiorcgvdies indicators, accounting building
concept, multifunctional system, cost appeararaeepl

Bykova V.V., Post-Graduate Student, Belgorod University of CammuCooperatives

Building Materials Use Improvement in Modern Conditions. P. 221-224.

The paper dwells on the conditions of raw mateifatssment sector, problems and suggested
recommendations on the directions of its developmen

Key words: affordable homes, modernization of comg®, transnational producers, price
agreement, price stagnation.

Saaya M.V., Post-Graduate Student, All Russia Correspondensgtute for Finance and
Economics

Relative Prices System Dynamics Influence on Sustaibility of Economic Development
of Russia. P. 225-228.

The paper studies the influence of relative prgyestem dynamics in Russia, caused by the li-
beralization of prices in the beginning of 1990stle economic development of the country. The
dominance of resource branches connected with élysofvprice liberalization produced a direct in-
fluence on processing sectors. The relative reslucii prices for the products of the latter hamgere
their growth.

Key words: prices liberalization, relative pricgstem, transforming economy, economic de-
velopment.

Sobchenko N.V., Post-Graduate Student, Stavropol State Agrariarnvelsity
Entrepreneurial Structures: Factors Influencing Ther Sustainable Development.
P. 229-235.
The paper offers the author’s approach to the sbiidigctors influencing sustainable develop-
ment of entrepreneurial structures as well as iations as one of the most important factors.
Key words: entrepreneurial structures, factordasusble development, innovations.

Pel N.A., Post-Graduate Student, Novosibirsk State Univeo§iiconomics and Management

Adhocracy in Public Organizations: Mutual Coordination Instead of Formal Democracy.
P. 236-240.
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The trend towards decentralization of organizatistracture is a natural specific feature of
public organizations. In the majority of them statdocuments describe democratic organizational
structure in which the powers of all employeeshefdrganization do not depend on their position or
competence while in practice the said decisionsaldead to democracy. In reality far more closer
to democracy are such organizations in which thveep® of employees depend on knowledge and
qualifications and the realization of this is heliiy adhocratic organizational structure.

Key words: adhocracy, decentralization, public orgation, organizational structure, project
management, management of projects.

Dedusenko M.L., Post-Graduate Student, Belgorod University of CamsuCooperatives

Conceptual Approaches to the Essence of Tax PoteatiP. 241-244.

The paper makes an attempt to substantiate comteyporoaches reflecting the economic es-
sence of tax potential: resource, fiscal and inidgletary; analyzes the viewpoints of many scholars
on the said problem.

Key words: potential, tax potential, conceptualrapphes, resource approach, fiscal approach,
interbudgetary approach.

Bondareva Ya.Yu., Assistant, Chair of Town Utilities Enterprise Ecanpand Management,
Post-Graduate Student, Belgorod State University

Innovation System of Meso Level: Peculiariies and Development Factors.

P. 245-247.

The paper discloses the content and essence wietedological apparatus of innovation, ap-
plied to the economic system of meso level andesyokculiarities of development of the regional
economic system.

Key words: innovations, innovation activities, imation process, innovation potential, innova-
tion infrastructure.

Otvagina | .E., Post-Graduate Student, Sibirsky University of CamsuCooperatives

Personal Services Marketing Complex Peculiaritiesd?. 248-251.

The paper provides characteristics of marketing peouliarities in the sphere of personal ser-
vices; discloses groups of factors influencingséattion by personal services and characterizes the
process of management of marketing complex elements

Key words: marketing complex, personal servicegighprice, product, distribution, promo-
tion.

Bogachev D.S,, Director, Entrepreneur, “IP Bogachev”

Company Innovation Resources Assessment as an laltiStage of Competitive Strategy
Development. P. 252-257.

The paper dwells on the questions of innovatiorgsses management at companies, concern-
ing timely and comprehensive formation of resoufoeshe development of the said important ac-
tivity and in particular their assessment; defimegvation resources of a company; provides their
classification in the context of the problem unsierdy; states the specificity of the given types of
resources, which determines their identificatiorthods of analysis, ways of their development and
application; offers methodical approaches to tleessment of innovation resources, which is the
first stage of development strategy working out sinengthening of the company’s competitive po-
sitions.

Key words: innovation, innovation resources, inriova activity management, competitive
strategy, assessment of resources.

Padalko A.N., Scientific Degree Applicant, Belgorod UniversityGainsumer Cooperatives

Milyukin D.N., Post-Graduate Student, Belgorod University of CaresuCooperatives

Organization’s Capital Analysis Results Applicationin the Management of its Market
Activity. P. 258-264.
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The paper dwells and provides the results of tipeadation of organization’s capital economic
analysis methodics; shows its role in the manageofdiusiness market activities.
Key words: own capital, own capital analysis, madddivity.
SUMMARY. P. 265-273.

Requirements for the publication of scientific artcles in the journal “Herald of Bel-
gorod University of Consumer Cooperatives’P. 274-278.
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TPEBOBAHWUSI JIJISI OITYBJINKOBAHUSI HAYYHBIX CTATEN
B KYPHAJIE <BECTHHUK BEJI'OPOACKOI'O YHUBEPCUTETA
INOTPEBUTEJBCKOU KOOIIEPAIIUN»

CEPUSA <OKOHOMUMNYECKHUE HAYKMN»

Ilpasuna npedcmaenenusn pykonucei agmopamu

Penakuus xypuana «BectHuk benropoackoro yHuBepcuTeTa noTpeOuTeNb-
CKOM KOONepaluu» NpuHUMaeT K MyOJIuKallud MaTepuaibl, COACpKAIIUE Pe3yib-
TaThl OPUTMHAJIBHBIX HAYYHBIX HCCIIEOBaHUM, 0()OpMIIEHHbIE B BUJIE CTAaTel B CO-
OTBETCTBUU C TPEOOBAHUSAMHU, MPEIBABIIEMbIMU K HAYYHBIM CTaThsiM Briciieit at-
TeCTAIMOHHOM KoMuccueld MunuctepcTBa oopa3zoBanus U Hayku Poccuiickoit de-
Jepaluu.

OnyOnukoBaHHbIE WM pa3MelleHHble B VHTepHeTe maTepualbl, a TakxKe
MaTepuaibl, MPEACTaBICHHbIC IS MyOIUKAMU B IPYTUX JKypHajaX, K paccMoOT-
PEHHIO HE NPUHUMAKOTCA.

CraThu IPOXOAT 0053aTETbHOE PELEH3MPOBAHNE, HEOOX0JUMOE HAYIHOE U
CTUJIMCTUYECKOE pENAaKTUpOBaHWE. PeleH3npoBaHME IIOJYyYEHHBIX MAaTEepHUATIOB
OCYILECTBIISIETCA YYEHBIMU YHUBEPCUTETA — YJIEHAMM PENKOJUICTMH, CIICHHUaNIN-
CTaMH 10 JTaHHOW mpobiemaTuke. Pemenne o myOnukaluuy CTaThu MPUHUMAETCS
penakuen KypHaia.

B ciydae oTkaza B myOJMKaluu CTaThU peAaKiivs HAIpaBisIET aBTOPY MO-
TUBUPOBAHHBIN OTKA3.

Cratbs, HanpaBlieHHasi aBTOPY Ha J0pabOTKy, JOJKHA OBITH BO3BpAIllEHA B
UCIIPABIICHHOM BHUJE€ BMECTE C €€ IMEPBOHAYAJIbHBIM BapHaHTOM B MAKCHMAaJIbHO
KopoTkue cpoku. K nepepaboTaHHON PYyKOMMCH HEOOXOIUMO MPUIIOKUTH MHUCHMO
OT aBTOPOB, COJZIEpIKalIee OTBETHI HA BCE 3aMEYaHUs U MOSICHSAIOIIEE BCE U3MEHE-
HUS, cenaHHble B ctaThe. CTaThs, 3a7epKaHHas Ha CPOK OoJiee Tpex MECSIeB WIn
TpeOyrolas MOBTOPHOU MepepabOTKH, pacCMaTPUBAETCS KaK BHOBb ITOCTYITHBILAS.,

[Inata ¢ acnupaHTOB 3a MyOJUKALIUIO PYKOTIHCEN HE B3UMAETCSI.

Tpeoosanus Kk npedocmasisemvim Mmamepuaiam

Craths1, oopMiieHHas ¢ ucnoiibzoBanneM Microsoft Wordms Windows, s
MeYaTHOM W 3JIeKTpoHHOM BapmaHTte (Ha CD-mucke) mpencraBiseTcs mo aapecy:
308023 benropoackuii yHUBEPCUTET MOTPEOUTENHCKON KooTepaluu, T. bearopon,
yi. CagoBas, 116a (c momeTkoii «B pemakumio xypHana “BectHuk”»), mo e-mail:
research@bupk.ru (reme nuceMa ciefyeT ykasaTh: «J[isi myOnukanuu B )KypHa-
ae “BecTHHK»).

CaezieHUst 00 aBTOpax pacIoiaratloTcs Mepej Ha3BaHUEM CTaThbU U JTOJDKHBI
COJICpXKAaTh.

— ®.1.0. NoAHOCTHIO;

— MIOJTHOE Ha3BaHUE MecTa pabOThI WM YIeObl aBTOPOB (/151 HHOTOPOJTHHUX — I'O-
pox), IOJDKHOCTb, YYEHYIO CTETICHb, YYEHOE 3BaHHE;

— KOHTaKTHYI0 HH(pOopManuio: aapec, Tenedon, e-mail.
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Bce noctymnaromue B pegakiui MaTeprasibl MPOBEPSIOTCS HA HAJIWMYHE 3a-
UMCTBOBAHHI U3 OTKPBITBIX HCTOYHHKOB (MPOBEPKA OCYIIECTBISCTCS C MOMOIIBIO
cuctembl AntiPlagiat.ru).Crateu ¢ 3auMcrBoBanusMu Oosiee 10% B xypHaie He
MyOJIMKYIOTCS.

CraThsi IPUHUMAETCS K OIMyOJIMKOBAHUIO MPU YCIIOBUH, YTO €€ TEKCT SIBIISACTCS
OKOHYATEJILHBIM, CBE/ICHUS, COACPIKAIIeCs B TEKCTE CTAaThH, HE COMAEPXAT MOJI0XKe-
HUI, HApYIIAIONIMX HOPM JICHCTBYIONIETO 3aKOHOAATENhCTBA U TMPaBa TPETHUX JIUIL.
[orpaBku, UCTIpaBIICHUSI ¥ U3MEHEHHS B TEKCTE paHEe MPEIOCTaBICHHON CTaThU HE
JIOITYCKAFOTCSI.

C aBrOpamu cTaTeil, MPEJCTaBICHHBIX I IyOJHMKAIUH, 3aKIII0YaeTCs
JIMLIEH3UOHHBIA JIOTOBOpP. bJaHK JIMIIEH3MOHHOrO JOrOBOpPa pa3sMEIIEH Ha CauTe
KypHana «BectHuk benroponackoro yHuBepcuTeTa MOTPEOUTENHCKOM Koorepa-
muu»: http://www.bupk.ru/vestnik_vestgdanomnenHsiii ¥ MOANMCAHHBIN aBTOPa-
MU JIMIICH3UOHHBIN JOTOBOP HAMPABISETCS B PEAAKIIUIO0 OJHOBPEMEHHO C PYKOIIH-
cpi0. JIoroBop B 2-X 3K3eMILISIpax MOXET ObITh MPEACTaBIIEH JUYHO WM HAIpaB-
JieH B penakiuio xxypHaia nmo noure: Poccus, 308023,r. benropon, yi. Camosas,
1164a, k. 214.3an0aHATH 1OTOBOP KeJATEIbHO HAa KOMIIBIOTEPE.

Ilpasuna oghopmnenun nayunvix cmameii

CraThsl IPEACTABISACTCSA B PEIAKIUIO KypHAIA B TICYaTHOM U DJIEKTPOHHOM
BUJIC B OJTHOM (haiisie, KOTOPBIH TODKEH COAepKaTh.

— WHJCKC CTAaThU 10 YHUBEPCAIbHOU necsatuaHoi kinaccudukarmm (Y IK);

— CBeleHUs 00 aBTOPE;

— Ha3BaHUE CTaThH;

— AHHOTAIIUIO;

— KJIFOYEBBIC CJIOBA,

— TEKCT CTaThbH, BKJII0Yas ()OPMYIIbl, TAOJIUIIBI, PUCYHKH;

— OubauorpaguyecKuil CUCOK.

Caenenusi 00 aBTOpe, HA3BaHHeE CTATHH, AHHOTAIMS U KJII0YeBbIe CJI0BA
CTATHH NPUBOIATCS HA PYCCKOM U AHIJIMHCKOM SI3bIKAX.

[lepen Ha3BaHUWEM CTaThU YKA3bIBACTCS MHAEKC CTAThHU IO YHUBEPCATHLHOMN
necsatruanoi kmaccupukanuu (YAK) (ciea).

Yepe3 uHTEpBaI NpuBoAUTCS HHGopManus 06 aBTopax (pamumnms, uwms,
OTYECTBO TIOJIHOCTBHIO, yU€HAasl CTENEHb, YUYCHOE 3BaHUE, MECTO PabOThI, JOJIK-
HOCTh, KOHTaKTHast uHGopMarws) xupHbM mpudToM (Times New Roman 14 pt)
BBIPaBHUBAHHUEM I10 IITUPHHE.

Huxe depes nBa MHTEpBaia yKa3bIBAETCs HA3BAHHME CTATBHM MPOMUCHBIMU
OoykBamu kupHbIM IpudTom (Times New Roman 14 pt) BelpaBHHBaHHEM I10
HEHTPY .

3areM uepes JABa MHTEpBajia MPUBOJUTCSI AHHOTALMS — KpaTKasi XapaKTepH-
CTHKa TEMaTHYECKOTO COJICpKaHUS CTaThH, B KOTOPOH yKa3bIBaeTCs, YTO HOBOTO
HeceT B ceOe MaHHbIM MaTepuall. PekoMeHyeMbiii 00beM aHHoTaruu — 10 500me-
YaTHBIX 3HaKOB. AHHOTamms odopmisiercs oObraHBIM mmpudToM (Times New
Roman 11 pt} BeipaBHUBaHHEM TIO HIHPHUHE.
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Yepes uHTEpBaJI MOCIE aHHOTAIIMU YKA3bIBAIOTCS KJIIOYeBbIe CJI0BA — CJI0Ba
VI CJIOBOCOYETAHMS, HECYIIE B TEKCTE OCHOBHYIO CMBICIIOBYIO Harpy3Ky.

Dopmamuposarnue ocnogHoz2o mexcma. Ilons cTpaHuibl: geBoe — 3 cM; mpa-
Boe — 1,5¢M; BepxHee n HIkHee — 2 cM. TekcT neuaraercs mpudrom Times New
Roman 14 ptMexcTpouHblii HHTEpBaI — OJMHAPHBIN, KpacHas cTpoka (ab3arr) —
1,25cm, dpopmat A 4, BeipaBHUBaHHE 110 mUpUHE. CTpaHUIIBI HE HYMEPYIOTCS.

Pucynku, cxemvl u ouazpammsvl N1OKHBI OBITH YeTKUMHU, OPUEHTAIIHSI CTpa-
HUIl — KHWkHAs. [loanuck moa pucyHkamMu U cxemamu oQopMIIsieTcss 0OBIYHBIM
mpudTom (Times New Roman 12 ptliokpamienus u abOpeBHaTyphI TOIMYCKAIOT-
Cs, HO BC€ OHHU JIOJDKHBI OBITh 0053aTeIbHO paciinu(poBaHbl U MOSCHEHBI MPU TIEP-
BOM HCITOJIb30BAHUU B TEKCTE.

Tabnuywl NOMKHBI OBITH MPOHYMEPOBAHBI TI0 MOPSIIKY U UMETH 3arojioBku. Hy-
MEpaIOHHBIN 3aroioBoK (Tabnuya 4) momkeH ObITh HAOPAH CBETIIHIM KYPCHBOM B
BEpPXHEM MPaBOM Yrily. Temaruueckuii 3arojioBok (Ha3BaHUe BCEW TAOJMIIBI) — KHP-
HBIM HaJ Tabuuuei mo uentpy (mpudt Times New Roman 14 ptllpu odopmiie-
HUM TaOJIHUI] HEOOXOAMMO UCTIONB30BaTh KHIDKHYIO OPHUEHTAIMIO TeKCTa. Pa3mep-
HOCTh (PM3UYECKUX BEIIMYMH CIIeIyeT yKa3biBaTh B cucteme eauauil CH. B Tabnm-
[[aX HE CJeAyeT MPUBOANTH CIIPABOYHBIN MaTepual, 3aMEHsIsl €r0 CChIJIKaMHU Ha CO-
OTBETCTBYIOIIYIO JuTepaTypy. CHOCKH, OTHOCAIIMECS K Tabiuile, 0003HaYalTCs
3Be3/104YKaMu (OJIHOM, ABYMS, ...) U MOMEINAIOTCS MOJ TabJauIlei. 3ameuaHus 00-
[IEr0 XapakTepa K COAEp KaHWIO TaOJIHIIbl MMeyaTaroT MOJ Tabauiel mocie CiIoBa
Ipumeuanue.

MatemaTtnueckue U (QU3NUECKUE @Oopmyabl BBITIONHAIOTCA B PENAKTOpPE
bopmyu.

Bce nmanHbIE MODKHBI UMETH CChLIKM HA MCTOYHUK. OTBETCTBEHHOCTH 3a
WCIIOJIh30BaHUE JAHHBIX, HE TIPETHA3HAYCHHBIX JIJIST OTKPBITHIX IMyOJIMKAITAN, HECYT
B COOTBETCTBHUH C 3aKOHOAATEIHCTBOM P®d aBTOpHI cTaTeil.

Crarbu 10KkHBI MMeTh OubOJuorpaguueckre CMCKA B eAMHOM (op-
MaTe, YCTAHOBJICHHOM CUCTEeMOM POCCHMICKOro MHAECKCA HAYYHOI0 IMTHPOBA-
Hus (B coorBercTun ¢ 'OCT P 7.0.5-2008).

CchUIKM Ha MCTOYHUK JIUTEPATYpPhl YKAa3bIBAIOTCS B KBAJIPAaTHBIX CKOOKAax C
HOMEPOM, COOTBETCTBYIOIIUM HOMEPY B CIHCKE JUTepaTypbl. CHOCKU, npusoou-
Mble Ha cmpaHuye, pacronararotces BHu3y crpanuibl (mpudt Times New Roman
10 pt)u MoryT comepxarh CIeIyIOIINE YIEMEHTHI: 3ar0J0BOK; OCHOBHOE 3arjiaBue
JOKyMeHTa; o01miee o0O03HAaUeHWE MaTepualia; CBEIACHHS, OTHOCSIIHMECS K 3arja-
BUIO; CBEJICHUS 00 OTBETCTBEHHOCTH; CBEJEHHUS 00 M3JaHWH, BBHIXOJIHBIC JTaHHBIC;
cBegeHUs 00 00beMe JOKyMEHTa (€C)IM CChIIKA Ha BECh JIOKYMEHT); CBEICHUS O
MECTOMNOJIOKEHUN 00BEKTA CCHUTKU B JOKYMEHTE (€CIIH CChLIKA Ha YacTh JJOKYMEH-
Ta); CBEJCHUS O CEepHUH; O0O3HAYCHHE M TOPSAKOBBI HOMEP TOMa WJIHM BBITYyCKA
(1 cchUIOK HA MyOJMKAIlMM B MHOTOYACTHBIX MJIM CEPUAIBHBIX JIOKYMEHTaX);
CBEICHHS O JOKYMEHTE, B KOTOPOM OMYyOJIMKOBaH OOBEKT CCHUIKH; MPUMEUYaHUS,
MEXXTyHApOJHBIN CTaHIapTHBIH HOMep. [IpennucaHHblli 3HAaK TOYKY U THUPE, pa3-
ACNAmMUNA o0nactu OMOIMOTrpadMIeckoro OMMUCaHWs B CHOCKAaX, Kak MpPaBHIIO,
3aMEHSIOT TOUKOM.
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1CDnopeHCKM17I IT.A. Y Bogopasaenos meiciu. M., 1990.T. 2.C. 27.
3Kyrenos B.1., Bunorpagosa A.I'. UckycerBo Cpeannx Bexos. Poctos u/Jl. 2006.C. 144-251.
7 Hcropus Poccuiickoit kHmxHOM manater, 1917—1935M., 2006.

IlosmopHy!o ccovlIKy Ha OJHMH U TOT K€ JOKYMEHT (TpyIiy JOKYMEHTOB) HIIH
€ro 4acTbh IPHUBOJAT B COKPALIEHHON (pOpME MPH yCIOBUH, YTO BCE HEOOXOIMMbIE
JUI MACHTU(UKALIMA U TIOUCKA 3TOTO JOKYMEHTa OmOimorpapuueckue CBEACHUS
yKa3aHbl B IEPBUYHOMN CChUIKE Ha HEero. BriOpaHHbI npueM cokpalieHus 0udino-
rpaduyuecKkux cBeIeHU UCTIOIb3yeTCsS €AUHOOOPA3HO AJIsl JAHHOTO TOKYMEHTA.

B moBTOpHOM CCHUIKE YKa3bIBAIOT 3JE€MEHTHI, MO3BOJISIOMIME UICHTU(DHUIIUPO-
BaTh JIOKYMEHT, a TaK)Ke JIEMEHTHI, OTJIMYAIOIIMECS OT CBEICHUI B IEPBUYHOM CChLI-
ke. [IpennucanHblif 3HaK TOUKY M TUPE, Pa3AesIoNi o0acti Oubmorpaduyueckoro
OIMCaHus1, B IOBTOPHOUN OMOIHOrpaduiyecKoi CChUIKE 3aMEHSIOT TOUKOM.

B moBTOpHOM CCBUIKE, COlEpKaller 3amuch HAa JOKYMEHT, CO3JaHHbIM OJ-
HUM, IByMSI WJIK TPEMs aBTOpaMH, MPUBOST 3ar0J0BOK, OCHOBHOE 3arjlaBUe M co-
OTBETCTBYIOLINE CTpaHUIIBl. B MOBTOPHOI CChUIKE, COAEpIKaIIel 3amuch Ha JTOKY-
MEHT, CO3/IaHHBIN YeThIpbMs U O0Jiee aBTOpaMH, UM Ha JOKYMEHT, B KOTOPOM aB-
TOpPBHI HE YKa3aHbl, IPUBOJAT OCHOBHOE 3arjaBue W cTpaHuibl. JlomyckaeTrcs co-
KpaliaTh JAJMHHBIC 3ariiaBus, 0003Ha4asi OIMyCKaeMbIe CJI0BAa MHOTOTOYHEM C MPO-
0eoM 10 U ToCIie 3TOTO MPEANUCAHHOTO 3HaKa.

lepsuunas ir apwioB B.I1., MBanosckuit C.M. OOmectBo u mpupoanas cpexa. M.: Hayka, 2006.
210c.

Tosmopnas 15 I'aBpunos B.I1., UBanoBckwuii C.1. O6mectBo u nmpupoHas cpena. C. 81.

lepsuunas 3 Konuenmpus BUPTYaJbHBIX MHPOB W HayuyHoe mno3Hanue / Poc. akanm Hayk,

Wn-T Punocoduu. CII6., 2000. 31%.

Tosmopnas M Konnenmus BUPTYaIbHBIX MUpPOB ... C. 190.

lepsuunas 18 ®enyxun B.M. DtHOnonMTHYECKHE KOHGIIMKTH B cOBpeMeHHOHM Poccuu: Ha mpumepe
CeBepo-KaBka3ckoro pervona: auc. ... Kaui. mojaut. Hayk. M., 2002.C. 54-55.

Ilosmopnas 19Tam xe. C. 68.

Bubnuoepagpuueckas ccoviika, npugooumas 6 KoHye cmamvi, MOXET COZEp-
KaTh CIEIYIOIINE AJIEMEHTHI. 3ar0J0BOK; OCHOBHOE 3ariiaBHe JOKYMEHTa; o0Iiee
0003HaueHNe MaTepuaia; CBEISHsI, OTHOCSIINECS K 3arjIaBUIO; CBEICHHS 00 OT-
BETCTBEHHOCTH, CBEJCHUS 00 W3JIaHWH, BBIXOJHBIC JIAHHBIC; (PU3MUYCSCKYIO XapaK-
TEPUCTUKY JIOKYMEHTA, CBEJCHHS O MECTOIOJIOKCHHH OOBEKTa CCHUIKH B JIOKY-
MeHTe (eci CChIIKA Ha 9acTh JIOKYMEHTA); CBEJCHHUS O CepuH; 0003HAUYCHHE U T10-
PSIKOBBIM HOMEp TOMa WJIM BbIycKa (Ui CCHIJIOK Ha MyOJUKAI[MK B MHOTOYacCT-
HBIX WM CEPUABHBIX JIOKYMEHTaX); CBEICHHUS O IOKYMEHTE, B KOTOPOM OIyOJIHu-
KOBaH OOBEKT CCBHUIKH; MPUMEUYAHHS; MEXKIYHAPOIHbIA CTaHIapTHBIA HOMep. [Ipu
HYMEpAaIUU 3aTEKCTOBBIX OMOIMOrpaUUeCKUX CChUIOK HCIOJB3YETCs CILIOUIHAS
HyMEpallus BCeX UCTOYHUKOB, PACIIOJIOKEHHBIX B andaBuTHOM mopsiake. [Ipennu-
CaHHBIM 3HAK TOYKY W TUpE, pa3Aesstoluil 00aacTu 6udaIrnorpaduIeckoro onuca-
HUS, B 3aTEKCTOBOM CCHUIKE COXPAHSIOT.
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Ucropust Poccuiickoii kamwkHON manatel, 1917-1935 P.A. Aiirucros [u ap.]. — M.: Poc. xH. majara,
2006. — 44¢. — ISBN 5-901202-22-8.

Kyrenos B.U., Bunorpanosa A.I'. UckycctBo Cpenuux BekoB / nox ool pea. B.M. Pomanosa. — Pocros
u/]1, 2006. -C. 144-251.

®dnopenckuii I1.A. YV Bomopasaenos meicau. —M., 1990. -T. 2. —C. 27.

O0beM cTaThbM, Kak MpaBWIo, HE JODKEH mpeBbimats 10 cTpanun mamm-
HOIMMCHOTO TEKCTAa, BKJIIOYas OMOIuorpaguueckuii CrucoxK.

BHuMaHNI0 aBTOPOB. CTaThbd, OPOPMIIEHHBIE C HApPYLICHHUEM HACTOSIIMX
[IpaBui, penakuvell He MPUHUMAIOTCS U BO3BPAIIAIOTCS aBTOpaM Ha J0pabOTKY
0€3 uX paccCMOTpPEHHs O CyIIeCcTBY. Matepuaibl, IpUCIaHHbIE B PEAAKIUIO, aBTO-
paM He BO3BpaLIatoTCH.

Ogopmnenue noonucku Ha yHcypHan

FOpunnueckum u (Mau) GU3NUESCKUAM JIMIAM, 3aMHTEPECOBAHHBIM B MOJTyYe-
HUM KypHaia «BectHuk benropoackoro yHuBepcuTeTa NOTPEOUTENBCKON KOOTIE-
panuu», peKoMeHayeTcsi 0ohOpMHUTh MOJMUCKY Ha JTAHHOE U3JIaHUE CIEAYIOIIUM
obpazom:

—Ha nourte 4epe3 kartajmor AreHtcrBa «Pocrmeuarb» «d'azeTsl. JKypHasb»
(unaexc nzganus 18037);

—Ha caiTe Hayunoi AIIEKTPOHHOMN OoubIMoTEKN
http://www.elibrary.ru/projects/subscription/subption.asp —Ha 3JeKTpOHHYIO
BEPCHIO JKypHaa.

[logpobuyto wuH(pOpMaLIO aBTOPHl MOTYT TMOMYYUTh MO TenedoHy:
(4722) 26-07—4'Ha caiite xxyprana: http://www.bupk.ru/vestnik_vestgl.
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